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Local cable channel good start for TV home-shopping advertising
Q: I am considering the
promotion of a new product
on QVC or the Home Shopping Network. However,
I am uncertain of the costs
involved and how to go
about the application process? Any suggestions will
be appreciated.
A: Getting on a show such
as QVC or HSN can provide
a huge boost to your sales,
assuming your product has
mass appeal. You should be
aware these two networks
receive more than 20,000
applications each year,
and only about 4 percent
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of these ever appear on the
shows.
If you believe QVC is
right for you, visit http://
www.qvcproductsearch.
com to learn about how to
pitch your product.
For HSN, go to HSN.com
and click on Vendor Infor-

mation for an application.
Complete the applications and send along with
your catalog, brochure, and
product samples.
Follow up with phone
calls to ensure your package was received and try
to determine the response
time. It may be several
months before your hear
back from the networks, if
you hear from them at all.
Be prepared to pay HSN to
get your product on the air.
QVC doesn’t require payment.
If accepted, you will be
required to show you have

enough product inventory to satisfy potential
consumer demand, which
may be huge. Gather estimates from vendors of how
quickly you can ramp up
production.
Your products will be
subject to stringent quality standards and if the
items don’t sell quickly or
the network receives complaints, they will be quickly
removed.
If you have limited
means, a more prudent
approach would be to ﬁrst
test-market your product
on a local cable channel.

Determine who is your
target audience and then
research which television
shows have appeal to this
demographic.
This will give you an
indication of how well received your product is in
the local marketplace. If
successful, you can include
the video clips with your
application package to the
larger networks.
You don’t need to be a celebrity to get on television,
but you do need to do your
homework and be proactive
to reap the beneﬁts.
SCORE Naples will of-

fer a workshop to help
you “Become Proficient
in Quickbooks”, from
11:30 a.m. to 1 p.m. Thursday in the Liles Hotel conference room, 27300 Old
U.S. 41 in Bonita Springs.
To
register,
call
239-430-0081 or log on to
http://tinyurl.com/7sksp7j.
Gray Poehler is a volunteer with
the Naples Chapter of SCORE,
Counselors to America’s Small
Business. If you would like an
answer to your question, please
ﬁll out the form at http://naples.
score.org/mentors. A counselor
will contact you within 48 hours.

